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TheThe goalgoal of of thisthis seminarseminar was to was to fosterfoster thethe understandingunderstanding of Emotional of Emotional CautionCaution and Human and Human AspectsAspects and to and to createcreate
awarenessawareness thatthat managingmanaging a a companycompany isis notnot enoughenough……itit has to has to bebe ledled byby leadersleaders ((notnot managersmanagers onlyonly). Soft Facts and ). Soft Facts and 
thethe way way wewe deal deal withwith themthem areare vital vital forfor thethe „„healthhealth““ of of ourour companiescompanies and and thethe changeschanges wewe areare facingfacing nownow and in and in thethe

nearnear futurefuture cancan onlyonly bebe successfulsuccessful ifif wewe includeinclude ourour peoplepeople as an as an individuumindividuum in in thethe newnew processesprocesses. . TheThe mostmost valuablevaluable
assetasset a a companycompany has has areare thethe peoplepeople workingworking forfor it.it.


